
‘Endeka’ is an animation piece that creates a world in which abstract

forms collide and re-define themselves as patterns of intricate complex-

ity – their shape and texture reflecting the jazzy mood of the music.

Interestingly the music and imagery evolved simultaneously, This is an

important part of the ethos of the D-Fuse DVD.

Commissioned  to produce an ident sequence for Japan’s leading communi-

cations company, Do Como, D-Fuse continues to forge links with artists

and designers in Japan, dj/producer Ken Ishi, magazines Agosto (D_Fuse

feature) and +81 among them. Throughout the month of March M.T.V

screened the ‘Cyberjaz video made by D-Fuse for the No Bones label. Two

of D-Fuse’s experimental digital filmworks were curated by One dot zero

for their festival of moving image: ‘Shibuya, in three parts’ and ‘Endeka’.

‘Shibuya’ explores and documents the architecture and urban structures

of this area of Tokyo. Broken down into three elemental sections: the

flow of light, people and architecture, it is an abstract snapshot of this

intense, urban, active suburb of Tokyo.’

D-Fuse are currently working on their  DVD project “D-Tonate”. Aiming to

challenge the conventional  approach to video, D-Fuse are collaborating

with artists and musicians all over the world. The unique feature of the

D-Tonate DVD is a system of video-layers that act as a visual counterpart

to the sound, and can be arranged interactively by the user. They are

prepared to experiment with the medium and try to go to the edge of

audiovisual possibilities – with cult names like Scanner, Ken Ishi, Plaid,

Burnt Friedman, and Pole.

D-Fuse were invited to screen and discuss their work at the European

Festival of Media Arts, Osnabruck, Germany. They provided a live video

mix in collaboration with DJ/producer Michael Wells at one of the festival’s

“VJ Grooves” events. Films Shown were  extracts from Endeka, Woody,

Cyberjaz, Most Wanted, Light turned Down and Scan.

D-Fuse will also be showing a selection of their digital films at the

Sonar Festival in Barcelona, Spain (www.sonar.es). Work shown at a num-

ber of media festivals,  reflects not only their desire to cross the bound-

aries between Art and Design, but also their aim to make work which can

be viewed in different contexts and across different media.
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EFX: “The DV format has opened the door for many
digital creators. Now they can become a movie di-
rector and create broadcast films on a very low
budget. And prominent and well-respected filmmak-
ers even leave film for digital video. We now have
Digital Guerrillas, producing hot video content for a

huge consumer market. In your opinion, how will this affect the
whole industry?”

D-FUSE: “We have always seen the advent of digital Camcorders
and fast home-computers as part of a process of de-mystification
and democratisation. The film/video industry need no longer be the
preserve of a small group of people. Technological advances have
enabled us to produce work which would have been impossible,
say five years ago, so for us it’s been a positive thing. Hopefully the
wave of low budget video/filmmakers coming through now, will chal-
lenge the industry, in terms of new ideas and approaches.

If Broadband offers a serious challenge to T.V. we could see
some innovative work not constrained by normal television rules.
It’s interesting to note that even commercial producers are now
going into digital filmmaking, enabling them in theory to make,
more films that take risks with genres and content.

It may become less predictable – from time to time unknown
people might break through, but the marketing budgets grow big-
ger and bigger as there are more possible channels to reach people.
The possibilities to produce and show your work are there: the
attention is not necessarily there without the budget : ).”

EFX: “As usual, when new technology arrives, it is heavily marketed
and a lot of hype is included in the total package. And myths about
the DV format, what it can and can’t do, quality, compression rates,
keying, etc are adding to the overall picture of confusion. What is
your opinion?”

D-FUSE: “DV made it possible for us to work on laptops with small
portable equipment in an acceptable quality ... which is something
that we had been dreaming about for years. We started working
with Amigas and U-Matic machines, everything was big and clumsy...
now it all fits into a backpack and can be used anywhere. Concern-
ing the picture quality: we are convinced there is nothing as relative

as picture quality from really small Real Video-files to a D1
uncompressed ‘everything is moving image’. DV is somewhere in
between these incarnations and the quality is definitely good enough
to produce TV-idents, and art-related projects.”

EFX: “Let’s talk about Web video now, and the new broadband
future. Faster connections and better playback make it reasonable
for a lot of people to start producing live Web video content. What
do you think?”

D-FUSE: “The ghost of broadband video has been around for quite
some time now... we are still waiting for a larger group of people in
Europe having access to affordable broadband solutions, until then
(and we don’t know when that will be achieved) we are more im-
pressed by the work of people who understand the Web not simply
as a backbone for millions of TV channels, but are trying to do what
is possible with a limited amount of capacities, embracing the na-
ture of a true medium of communication (not simple one way broad-
cast).

On a monthly basis, D-Fuse use a full page ad in the Wire
magazine. This page is used as a gallery space, it invites artists
from different mediums to create a piece of work. Artists, musicians
and designers have included, Dextro, Sabotage, Buro Destruct, Intro,
Scanner, Elliot Earls. This is a commercial space used as an uncom-
mercial arena. D-Fuse are currently working on publishing all these
pieces in a book. The space is also promoted on the www.dfuse-
art.com webspace and this contains each month’s published piece
of work. We also choose and promote our favourite website each
month. Our website www.dfuse.com enables other sites to experi-
ment with different technologies and explore the boundaries of de-
sign, information and navigation which they feel challenge the ac-
cepted norm.

D-Fuse have been asked by designers to help them realise
their ideas for web sites using technologies such as Flash. We are
currently working with more and more Japanese clients such as the
Misumi Corporation and anglo-Japanese architect firm Ushida Findlay.
Our unique design ‘style’ gives these companies the confidence that
their identity will be distinctive.

Moving into installation territory, D-Fuse have created a pro-
posal for an installation to be constructed inside an industrial freight

container. This exists both as a physical structure and as a web-
site.www.dfuse.com/mine.”

EFX: “Let’s just talk briefly about hardware and software used. Cam-
eras? CPUs? Editing software? Effects software? etcetera.”

D-FUSE: “Sony TRV 900 + a canon DV, Powerbook G3 500, G4 double
cpu 500, iBooks/iMacs, Sony Vaio, Firewire – lots of 40 and 60 gig
drives. Apple Final Cut Pro 2.0, Adobe After Effects 5.0 & 3rd party
plug-ins, Commotion, Combustion, Cinema 4D, Media Cleaner occa-
sionally rented cams, Digi Beta and Flame some PC-renderhorses
coming up.”

EFX: “Describe a typical project in your studio. How many people
are involved? What kind of a time frame?”

D-FUSE: “Because we have a wide range of activities its difficult to
define a ‘typical’ project. However, most work will involve two/three
members. Initial contacts with clients, planning and executing a
project usually all happens within a 3-4 week schedule. Other projects,
‘digital vision’  for instance, has a longer time scale, with work
submitted over a period of 6-8 weeks. There is a division between
Web based projects and video and graphic work although inevitably
a degree of cross-over in terms of ideas.”

EFX: “Finally, a look into the future... What will happen with com-
munication? People are now starting to make their own records,
their own movies, their own galleries... A new global market is born
on the Internet. Will people even make their own commercials?”

D-FUSE: “THE FUTURE IS NOW :) –  if the branding nonsense infects
all of us even more – yes, we might have as many individual brands
as there are producers. Copyright is the no. 1 theme coming up and
whoever is intelligent enough to understand copyright as the right
to copy will be present in the fight for the people’s attention spans.
We like the idea of promoting and curating... I think it’s important
for people to know our interests and help prompt like-minded
peoples.  We want to combine ideas not only from within our own
group, but also create a climate of cross fertilisation, the more mu-
tant hybrids, the better!”  ✺ ✺ ✺

D-Fuse was first conceived as an electronic showcase for new video, motion and printed

graphics. D-Fuse not only specialise in motion graphics, their fields of expertise are broad,

they  work equally in print and web design, direct and produce music videos, create audio/

visual installations and experiment with digital film-making. For Digital Vision, the second

largest photo library, D-Fuse produced the CD entitled ‘Sublimal Data’  – the first of its

kind as it contains editable After Effects files. Plans are afoot for the next series.
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